
•
•

•
•

•
•

•
•

•
•

•
•

•
•

• • • • • • • • T H E
B N B R A N D I N G P R O C E S S • • • • • • •

•
•

•
•

•
•

•
•

•
•

•
•

•
•

•
•

•
•

•
•

•
•

•
•

•
•

•
•

•
RR

EE

LL EE VV AA
NN CC EE • C R E D I B I L I T Y • DD II FF FF EE RR EE NN TT II AA

TT

II OO
NN

•
•

•
•

•
•

•
•

•
•

•
•

•
•

•
•

•
•

•
S

T

R A T E G I C I N S I G

H
T

•
•

•
•

•

1.
Research & Discovery

Market
Consumer

Competition
Operation

Culture

6. 
Tactical Execution

Digital Advertising
Traditional Advertising

Email Marketing
Content Marketing

Web Videos         
Presentations
POP Displays

Direct Response 5.
Marketing Planning

Prioritized tactics
Budget

Timelines
Media Plan

4.
Website
Site Planning

Tools & Functionality
Concept, Copy, & Design

Programming
Search Optimization

Maintenance

3.
Brand Identity
Development

Naming
 Identity design (logo)

Tagline
 Product Packaging

2.
Brand Strategy

Brand Positioning
Value Proposition
Brand Personality

Values & Attributes
Core Messages
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